Branding &
Content Story

lawusuad tkasvnau

ninisaalalslautd

Rev. July 4,2025



Topic

wugiunisaguusuduaznisidndovigrdivorsuni
- pasasivuusud Aoo:ls
- A2WUANCIVSEKITV LLUSUA iU FuA
- MskInauldikugvavLusud
- misagividovs1noaisuduvovuusud
- Case studies

E nisasvuusudadrsnw (Visual Branding) ua:
dnanunivavuusua (Brand Identity)
- msoonuuulalnlagnsts &, uwuddonys, Inuniw
- nstaSovaunw (Visual Storytelling)
- msthlUlETutAuUtucg

B n1sta10a29ndUINUAUULEIBYAlNY
- Content Marketing fioo:=[s?
- Fodordnuovliioki Content Pillar
- msnagnsaoutnud (Content Matrix)
- Js:zinnuoavAaaulnudgaqQuauy
- Us:innuovuwaawosulsiduaibide



WugaunIsaswuusua
uasnastaitsavinwfivoasual

Seller Education : 3



AIsasIvuusud Aso:ls? @

Wtualals B0 Kéod

\—

4 \ 1
m'lusa'n ¥ mwm / qundlng
Us: a‘umsmnanmsusmaa

, ﬂUS‘IUﬂ’I )

4 N
aon “anAmwaiivan”
wonwliagasvuu
ﬁ

Seller Education: 4



AIsasIvuusud Aso:ls? @

4 N
wuaubvk
aswanAUs:dn

ﬁ

4 N

Branding mlEs1AgutulaTaslisdnuwe
ﬁ
4 N
umnmomnnuuo’fu
aalanAalgsiu

N e——

Seller Education : 5



A2TIUANMIVSEKIY

wusuad AV FuA’

Seller Education : 6



A2 UANAIVSEKIVUUSUAG iU FuAI @

- 3 -
aunn | wusuaQ
~ B r N\
T IKawananA1
avnanAi “sd” o Vo
v laonAML
31 HRELELELITT
N2 WSSSUQAM WWoAusSnsssuvIGuas
A2UISYUVIY
UN9UIY vrgus=aunisal

uuAaNISWagsudIn “vrgvov”’ Wu “viguszaunisal’”’

Seller Education : 7



NISKINdUWIKUIgUaVUUSUG
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Just Purchased Home
naunuamuhao'friu

Building Home
naun:—rswmu‘(ﬂu

.

Looking for Inspiration
pavK1lodunIsanudvuIu

Re- decoratlng & Renovatlon
USUUS\)U‘qua nIsanudvUu

mum‘luuaunu]aau'[u
_J

Seller Education : 8



NISKINdUWIKUIgUaVUUSUG

i)

Sally

Supachat's
style

*
2
/

36% Japandi /V
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#mystylemjynocnoc
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Style

Buildin
Home
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Modern
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Home
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Looking for
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Single Detached House | Townhome
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NISASVUUSUAQITNIW
(Visual Branding)
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[ BrandDNA |
mNocNoc

Persona
NocNoc - Home and Living Solution

A home and living expert providing thoughtful advice, inspiring ideas,
innovative products, and services to bring happiness and comfort to
every aspect of your living space

Carer = AuNBaUQUA ¥IYIKFDLDU

Brand Character
Friendly, Inspiring, Reliable , Empathy
, Warmth , Creativity

Mascot “Uuoavuan”

o Nong Noc - Your Friendly Home Buddy

&

Bio
Gen Y, Gender Neutral , Love design and architecture , Social Addict

Color
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nniSavuu
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Why We Created the NocNoc Mascot?

Enhance Brand
Recognition and
Image

Establish a vibrant and
memorable Brand Persona to
create a lasting impression on
consumers.

Leverage Cuteness
Across All
Touchpoints

Integrate the mascot into key
online and offline interactions to
enhance the customer
experience.

Simplify
Communication
Through Character

Use a relatable mascot to
convey stories and ideas in an
engaging, easy-to-understand
manner.

Maximize Versatility

Utilize the mascot as an

influencer, event ambassador,
and promotional tool to foster
and strengthen brand loyalty.
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“ uovuan”

2

Bio
Gen Y, Gender Neutral , Love design and
architecture, Social Addict

Story of uovuan!

Bovov Uovuon Fofivdouusud ANuaala uazAd1uoudu Uovuonoguygov
Generation Y AdAWunatwnvwer (Gender Neutral)

Persona and Interest
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NocNoc Mascot

Nong Noc Mascot Launching

ﬁ Bangkok Design Week 2025
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https://docs.google.com/file/d/1tyf5yycTGb5AlCTxQyN_Itl1dmkpvys3/preview
https://docs.google.com/file/d/1VIZ5yBJ-60z-RNBISVhEJdcuB12qzSu4/preview
https://docs.google.com/file/d/1dsoZcqJcc-18qhoqcZ9Wu0jqQc1Nehxi/preview
https://docs.google.com/file/d/1N95sfOFf6K6UXCdYidU6CFOJBZ6t2lM_/preview
https://docs.google.com/file/d/1T_lm7TNcRVzw_0cFUlfiWat2faqknK5A/preview

NocNoc Mascot

Nong Noc Mascot Launching

®
v Bangkok Design Week 2025
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PR & Communications

Key Message
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Ad Preview
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https://www.facebook.com/nocnocth/posts/pfbid02rwssN1WSPRvAi8j9Tj4S93gMPH3t2G7YTpsWj3iUs2uPJUJb4RJpnqL1suacGCHUl
https://www.facebook.com/nocnocth/posts/pfbid032Aa3aGh1gpG26jpMj5wDxbAHviT5QvQt73wNdwgCiA5WY99HGLfdHDLA9MP2HT8Wl
https://www.facebook.com/nocnocth/posts/pfbid0AZYJSQrQ9YbGAbJosyQTmXrJdy4eiWaZEgbdcyGYiCtSpM4xyeWY3TUXpK1VNNzDl
https://www.facebook.com/nocnocth/posts/pfbid02n7Y1hm6yGDrBDqFG7cLD3bQGPhueX7EVPfBxp7erBUF8pB5dvEN94VmPkFpxsYVzl
https://www.facebook.com/sutiiofficial/posts/1285574375878798
https://www.tiktok.com/@nocnocth/video/7475649501026372882
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Content Matrix

inSovijorrgrvuuunauinud KK =ausiu
@ nduwKu1e (Audience)

& WiKkugvavaaunud (Content Goal)

@ Us:itnnmauinud (Content Type)

¢ § govnvnisiwauws (Channel)
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n1sas1v Content Matrix @

Content Pillar pecialist : Guru xploration : Seller Story

periment : Challenge outhful : Approachable

Wurifrawny Taugene g 1@aaesn i lanusua NeaaY 337 dunduiu  idving uwauwinulviao

Success Story, Quote, Before/After

Infographic, Report, Quiz, Game, Vox Pop

Content Matrix =
Review, Case Study, Real User, Rating

Product List, Rating, Special offer, limit time

Photo, Article, Video, Listing

J
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Storytelling Canvas

Goal Unique Selling Point Target Audience
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https://www.youtube.com/watch?v=L3ymEu3DhDY&t=74s
https://www.youtube.com/watch?v=l1uAMw9uquQ&t=420s
https://www.youtube.com/watch?v=6GrK5ZT6dxA&t=5s
https://www.facebook.com/share/v/1GEdtYQ2JK/?mibextid=wwXIfr
https://www.facebook.com/share/r/14De8R76LDU/?mibextid=wwXIfr
https://www.instagram.com/reel/DF7hqgho9-r/?igsh=MWJxOHF2azlwMHYyYQ==
https://www.instagram.com/reel/DErs_DuNX2y/?igsh=bjM5Y2NjbWR2YnJk
https://vt.tiktok.com/ZShpMPXKC/
https://vt.tiktok.com/ZShpM6g4Y/
https://drive.google.com/file/d/1ZK1en2IlRRQzmg3
https://drive.google.com/file/d/1zLobBmed7cz2j7
https://drive.google.com/file/d/1Yk9xAHXb940nd
https://drive.google.com/file/d/1p4AOajT3hvskUMpo420PuorFzAEDeRDg/view
https://drive.google.com/file/d/1_689ESkFEq8Mn5K9-sJHeJ_a5UKTnt-K/view?usp=drive_lin
https://drive.google.com/file/d/1REK6K7dsv3xPjRjN7EfoS4kR2WVh4T_F/view?usp=drive_link
https://vt.tiktok.com/ZShphkfTb/
https://drive.google.com/file/d/1SKa8OEM9jEs2Hq8OIXPIRo6WgMjYXWa9/view?usp=drive_link
https://vt.tiktok.com/ZShph6uEE/
https://drive.google.com/file/d/12ZprAnW02DDy7S9VKK5ceeVX1LLRmGF9/view?usp=drive_link
https://vt.tiktok.com/ZShphedpT/
https://drive.google.com/file/d/16jROKJNaWyeLTXoQZYfgfiIDx8SV_sKu/view?usp=drive_link
https://drive.google.com/file/d/1CxUBN_HYJpmev-xKEEdE2NjQ2jNSdNYl/view?usp=drive_link
https://drive.google.com/file/d/1YhkaeTX05cZFyT6MAdecAadfVZX42PC1/view?usp=drive_link
https://drive.google.com/file/d/1nSTzr7lr-hlJnUrgHJ4aDGUIQ-RbDGVi/view?usp=drive_link
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