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What is NocNoc Ads
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Search Ads

Sellers can promote 
products to increase 
visibilities by bidding in 
search

Increase in visibility 
from search

max. 25X

What is NocNoc Ads ?
NocNoc ads is a tool that enables sellers to increase product exposure by bidding for 
placement directly on the platform

Boost 
visibility

Increase 
GMV

Budget 
Control

Boost product visibility by securing 
top-ranking positions

Reach high-intent customers who are 
looking for products similar to yours

Set a daily budget with target CPC and optimize results

Why Choose
NocNoc Ads?



Feature For Shop Visibility in 5 Steps

Select “NocNoc Ads” on Seller 
Center

*For quotation top-up, a 15% of management fee applies to the top-up amount.

Top up with credit/debit card/PromptPay QR or quotation*

Create ads campaign by yourself on 
NocNoc Ads

Your ads will appear on NocNoc 
website and app

Track your ads performance 
real-time on your Dashboard. 

*Register your account and wait for approval.

Use

Ads will be displayed 
on Search Result 
Page.

Sorting by Search 
term - Product Name 
relevancy and 
Bidding CPC.

Performance Metrics

Impression Click

Click through rate 
(CTR) Order

Conversion rate
(CVR) Sale

ROAS Cost Per Click
(CPC)
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How to Access 
NocNoc Ads
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How to Access NocNoc Ads
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1. Go to Marketing

2. Go to NocNoc Ads

1

2



How to Open an Account
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How to Sign Up for NocNoc Ads Account (New Users)
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Fill in shop’s email used for 
Seller Center registration*

Fill in password*
No need to be the same with Seller 
Center password

* Required Fields

Fill in shop name (English)*

Fill in “Advertiser”

Fill in first name (English)*

Fill in shop’s URL on NocNoc

Fill in last name (English)*

Fill in shop’s Seller ID*
(To list your products on NocNoc Ads)

Once completed, click this button to sign up.

Sign Up

Only 1 account is allowed per shop.



How to Log In to NocNoc Ads (Existing Users)
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Fill in your shop’s email on Seller Center

Fill in your password from NocNoc Ads signup

Once filled in, click this button to log in.

Log In

Only 1 NocNoc Ads account is allowed per shop.



Where Can I Find My Seller ID?

Accurate Seller ID is mandatory for 
migrating your products to

 NocNoc Ads. Please contact NocNoc 
if you are unsure how to verify.
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Product Onboarding Process
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Once you’ve created your account, you 
can close the window. NocNoc will 
process the products onto NocNoc Ads 
system by the next Thursday.

You’ll receive a notification via 
registered email once your NocNoc 
Ads account is ready.

You can top up right away
without waiting for the team to 
process the products.



How to Top Up
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How to Top Up
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● No minimum top-up amount

● Self top-up via NocNoc Ads 

● Payment Channels

○ Credit Card

○ QR Promptpay

● Credit usable instantly after top-up

#1:  Self Top-Up #2: Quotation Top-Up

● Minimum top-up amount at ฿5,000

● Top up via Marketing Solution Team

● 15% fee applies to the top-up

(No fee until 30 NOV 2025)

● Get your credit in 10 business days



How To Self-Top Up 
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Method 1:  Self-Top Up 
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1. Select “Setting” menu

1



Method 1:  Self-Top Up
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2. Select 
Payment & Automatic Top Ups 
to fill in payment information

2



Credit Card Top Up (1/3)
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Fill in credit card number

Fill in the name on the credit card

Fill in expiry date

Fill in billing address

Fill in city

Select “Thailand”

Fill in CVV

Fill in province

Fill in postal code

Once filled, click “Add Card” to 
add credit card.

Left: Add New Card
  



Credit Card Top Up (2/3)
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Right: Top Up
  

Select “Credit/Debit Card” as payment

Select a credit card for top-up
If no cards are available, add a new card first.

Fill in CVV

Click “Add Funds” to 
proceed to payment.

Fill in top-up amount



Credit Card Top Up (3/3)

Set Auto-Top Up 

Toggle on to activate credit card auto top-up.

Select a credit card 
for top-up
If no cards are 
available, add a new 
card first.

Fill in the minimum credit balance that 
will trigger auto top-up. 

Example: 
- If you set the threshold to 5 credits.
- The system will automatically top up 
when your balance drops to 5.

Select “Save” to 
finish your set up.

Fill in the 
top-up amount.
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QR Promptpay Top Up (1/3) 

Select QR PromptPay

Fill in top-up amount

Select “Add Funds” 
to proceed to 
payment.
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QR Promptpay Top Up (2/3) 

Check your registered E-mail address

Select “Generate QR 
code”

System will send invoice to your 
registered E-mail or you can 

download your ads top up invoice
by clicking  Setting > Invoices
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QR Promptpay Top Up (3/3) 

To pay, scan QR Code appeared 
on the screen.
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How To Top Up via Quotation

Seller Education : 24



Method 2: How to Top Up via Quotation (1/1)
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● Minimum top-up amount at ฿5,000.

Email Marketing Solution Team: 

K. Fai: kamonwan.su@nocnoc.com
K. Pat: piyapat@nocnoc.com
K. Petch: pichayasinee.a@nocnoc.com
K. Pan: Worapicha.p@nocnoc.com

● Credit will be added to your account within 10 business days.

● Quotation top-up is subject to a 15% fee of the top-up amount. 
(Special offer! No fee until 30 NOV 2025.)

mailto:kamonwan.su@nocnoc.com
mailto:piyapat@nocnoc.com
mailto:pichayasinee.a@nocnoc.com
mailto:Worapicha.p@nocnoc.com


How to Check Ad Credits
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Remaining ad credits will be displayed here.

Ongoing

Ongoing



How To Download 
Top Up Invoices

Seller Education : 27



Download Top Up Invoices
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Click  Invoices
To check invoice history and to 
download invoices.



How to Create 
a Campaign
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How to Create a Campaign (1/8)
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1. Click “Create Campaign” 

1

Ongoing

Ongoing



How to Create a Campaign (2/8)
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2. Name your campaign. Use clear 
and simple names for best tracking 
results.
Ex:  “6.6 Ads” or “Search_6.6_25”

3. Set your campaign budget

2

3
You have the option to set a 
daily budget, an entire campaign 
budget, or both. 
Your ads will stop running when 
either budget limit is reached.



How to Create a Campaign (3/8)

Seller Education : 32

4. Schedule Ad run time:
- Run Continuously = Run ads 
continuously without a set end date 
for the campaign.
- Set Start and End Date = Run ads 
according to a specified start and 
end date.

5. Select “Continue” to proceed

4

5



How to Create a Campaign (4/8)
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6. Fill in Cost Per Click: CPC

7. Click Select to confirm your 
bidding price (once clicked, it will 
show as “Selected”)

8. Click Continue to proceed to next 
step

6 7

8

a. Ads Placement: on search result page
b. Ad Type: product model/type
c. Cost per Click (CPC): budget will be 
reduced for each click received.
d. Bid Floor: Minimum Cost per Click

a b c d

Fill in amount you're willing to bid for each ad 
click.

Recommended Bid

Electrical Appliances
(e.g., aircon, TV, fridge)

Furniture
(e.g. chair, bed, sofa)

Electronic and Lifestyle 
(e.g., smartwatch, camera, mom&baby 

products, and pet supplies)

Bathroom and Kitchen Products
(e.g., sanitaryware, towel, faucet, 

kitchenware)

15 THB

15 THB

5 THB

10 THB

More CPC recommendation

The bid price (CPC) will be set at the 
campaign level.  To bid each SKU at 
different price, we suggest creating 
individual campaigns for each SKU.

https://docs.google.com/spreadsheets/d/1xsmwbNJo7ai_sZpveBU4rpnVP4h5fFx2-9zGBxc0NHE/edit?usp=sharing


How to Create a Campaign (5/8)
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9
9. Click Browse Products



How to Create a Campaign (6/8)
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10. Select products to add to the 
ad campaign.

10

You can include out-of-stock products in 
your ad campaign but they will not be 
displayed on the Search Result Page and 
your ad budget will not be charged for 
those products. 

Once you refill the stock, the ad will resume 
displaying.

Click “Next” to view 
products on next 

page. 

To search for 
product, select the 
search method as 
“Text” or “SKU”, 

then fill in the 
product name or 

SKU no. 



How to Create a Campaign (7/8)
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11. Recheck your selected products
12. Click “Continue” to proceed 

12
To add more product to 

campaign, select 
“Browse Products”

To remove product 
from campaign, 

select “Remove”

11



How to Create a Campaign (8/8)
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13. Click Submit to create 
campaign

1113

a. Campaign duration and budget
b. Bidding price detail
c. Product list for this ad campaign

a

b

c



How to Track 
Performance
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How to Track Performance
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You can view result at 3 sections:  

View result definition on 
page 42

Campaign Status Definition

Campaigns awaiting start date

Active campaigns

Temporarily stopped campaigns

Ended campaigns

Section 1: Home Page (Overview)
  

Ongoing

Upcoming

Paused

Ended



How to Track Performance
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Section 2: All Campaign Page
  

Click “Campaigns” to 
go to all campaign 

page 

Ongoing

Ended

Ongoing

Ended



How to Track Performance

Seller Education : 41

Section 3: Individual Campaign Page  

Click on “campaign” to 
view result

This page will only show result for your selected campaign.

Ongoing

Ended
Ongoing

Ongoing

Ongoing



How to Track Performance
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Result Type Definition

Impressions The number of times or views your ad is displayed to users.

Clicks The number of clicks on your advertised products

Click-Through Rate (CTR) The percentage of people who see an ad and then click on it. 
Calculated by: (Number of clicks ÷ Number of impressions) × 100
 → This metric is used to indicate whether the ad is relevant and appealing to the audience.

Cost per Click (CPC) The amount a seller pays each time someone clicks on the ad.

Order The number of successful (paid) orders.

Total Sales Total revenue generated from advertising.

%Conversion Rate The percentage of complete purchase made after clicking on an ad
Calculated by: (Number of paid orders ÷ Number of clicks) × 100

Ad Spend Total budget used per an ad campaign

ROAS Return on Ad Spend or the revenue generated for every baht spent on advertising
Calculated by: Total revenue generated from advertising ÷ Total budget used per an ad campaign
 → For example: ROAS = 3 means for every 1 Baht spent on ads, you earned 3 Baht in revenue.

Terms and 
Definitions



How to Optimize 
Ad Strategy 
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How to Optimize Ad Strategy 
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Individual Campaign Page
  

Click on “campaign” to enter 
its page.

Go to the campaign page you wish to refine its strategy.



How to Optimize Ad Strategy 
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Click to adjust bid price

Fill in your budget

Change campaign name
Click to pause the campaign 

Click to end the campaign

*Once you created the campaign,
you will not be able to add or remove products.

Bid Amount



How to Download 
Reports
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How to Download Reports (1/5)
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1. Click “Reports” button

2. Select the report type based on 
the information you want to view

1

2

Select this option 
for overview results

Select this option for 
individual campaign 
results

Select this option 
for individual ad 
SKU results



How to Download Reports (2/5)
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3. Select the data frequency based 
on the information you want to view

3

Select this option 
for daily results

Select this option for 
monthly results

Select this option for 
yearly results



How to Download Reports (3/5)
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4. Select period based on the 
information you want to view

Custom period from 
calendar

Commonly Used Periods

Today

Yesterday

How to Set A Custom Period From Calendar

Click to go to the next 
“Month”

Click to go to the 
next “Year”

Select the start 
date and end 
date for the 
results

4



How to Download Reports (4/5)
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5. Select filter type based on the 
information you want to view.

5

*If you want to view all results, 
you can skip filter selection.

Filter by ad 
placement

Filter by 
campaign

Filter by ad 
SKU



How to Download Reports (4/5)
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Select the desired filters

*You can select multiple filters within 
each filter type and select more than 1 
filter type at a time.

Select filter type: “Campaigns” 

Example: When selecting more than 1 filter in each filter type. Example: When selecting more than 1 filter type.

Selected filter will be 
displayed here.

Selected filter count will 
be displayed next to each 
filter type.

Click “X” to 
remove the filter

Filter Type: Filter by Campaign 

a

b



How to Download Reports (5/5)
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7

Select “Generate 
Report” to create report Click “Download CSV” to 

download the report.
The results will be 
displayed below.

6



How to Download Reports (Example)
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a

b c d

Set Up Report Format

a) Report Type: Overview

b) Data Frequency: Monthly

c) Period: Custom > May - Jun 2025

d) Filters: None (View all results)

#1 Example 



How to Download Reports (Example)

Seller Education : 54

Set Up Report Format

a) Report Type: Individual Campaign

b) Data Frequency: Daily

c) Period: Custom > วันท่ี 1 Jun - 5 Jun 2025
*Dates with 0 results will not be shown on the list.

d) Filters: View only campaign: 

‘Search_6.6_2025’

#2 Example 

a

d

b
c



How to Download Reports (Example)
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Set Up Report Format

a) Report Type: Individual SKU ad

b) Data Frequency: Yearly

c) Period: Custom > Year 2025

d) Filters: View data only for SKUs in ad 

placement: “Search Result Page”

#3 Example 

a

b c d



Education Center

Free seller upskilling courses

Free expertise tips to boost your sales

Free curated must-read articles

What Will You Get?

Seller Education Center
A hub of essential knowledge

for NocNoc Sellers



@nocnocseller

NocNoc Academy

      NocNoc  Academy NocNoc Partner Service

NocNoc Academy

Education Center

For any inquiries or further 

assistance, please contact:

Contact Us

NocNoc Academy


