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What is NocNoc Ads




What is NocNoc Ads

What is NocNoc Ads ? : il = -

w whds:uu

NocNoc ads is a tool that enables sellers to increase product exposure by bidding for
placement directly on the platform
2 nsoonisAuKl

5 wudy B8 32 weud> 34

Boost product visibility by securing Reach high-intent customers who are
top-ranking positions looking for products similar to yours
Search Ads
Boost Increase Sellers can promote
visibility GMV products to increase
visibilities by bidding in
search
Why Choose
NocNoc Ads?
Increase in visibility A .
i SB Design Square 1@:naly
from search 5 IAB| das: dou $u Timbur Wsou..
2 5 4.9 vwudr 63
Budget max. X
Control

Set a daily budget with target CPC and optimize results
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Use @ NocNocAds Feature For Shop Visibility in 5 Steps

Select “NocNoc Ads” on Seller e Top up with credit/debit card/PromptPay QR or quotation*

Seller top-ups via
NocNoc ELIELEIN  Credit/Debit cards, Seller starts
Seller Center NookioAds QR Promptpay ads campaign
& via NocNoc Ads
@ oo
= 1l t  NocNoct
O i & o @ususaluda RTINS Seller request ocNocteam  eler starts
for  —> inject i
Top-Up* . " 'ads campaign
&) woorn . X Quotation ads credits
Tustuduaosan
= @udu
quosmndui NocNoc starts
iy Marketing Seller request Nocr{oc team e i
[~ p— Solution for et o sellerwith
e Sarviet Quotation ads credits e e fon
Tuwnuuu NocNoc oo

*Register your account and wait for approval. *For quotation top-up, a 15% of management fee applies to the top-up amount.

Create ads campaign by yourself on

o Your ads will appear on NocNoc
NocNoc Ads

e Track your ads performance
website and app

real-time on your Dashboard.

© Input budgeting & Select time period
« Input daily budgeting or Campaign budgetin; Zw GNocNo ton
- nput dallybudgating or Campaign budgeting (IS ey 0 e ,
et campaign periol More Ads will be displayed (s Performance Metrics
——————————————— o o nde a on Search Result B
© Select SKUs to promote U Page. (e Impression Click
« Select single or multiple SKUs to promote ser mﬂnuq' Iroroiors. Cics e orders Toa Soen
« System will match search term and product & Support i Sorting by Search 10000000 600000 2050% 1000000 iooooc  Cuckthroughrate Order
name, then sort ads relevancy and bidding . eam term - Product Name
CPC. avu"ub'e relevancy and e F Conversion rate —
--------- - Bidding CPC. —— o
© Bidding Strategy —— Rons Cost Per Click
« Cost Per Click (CPC) &)
« Maximum Cost Per Click (Max. CPC)

© AnCampaigns +1us
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How to Access
NocNoc Ads
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How to Access NocNoc Ads

@ NocNoc
Seller Center

® Invitation for Corporate Sellers: Consent to NocNoc for Tax Withholding and Filing for the Revenue Dep

Save your time on document preparation and tax filing.

Fill out the consent form >

a KK Candle & 1. Go to Marketing

Discount Promotion 2 GO tO NOCNOC AdS

@ Marketing

Shop Coupon

o0
Ready to ship/pickup Rejected listings

Shipping Promotion

Installment Promotion

NocNoc Ads

ales! Join Co-subs|dy ® What’s co-subs.ldy discount Ty e
Cumpqign campaign?

fAlugngU’s exciting campaigns are here!
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How to Open an Account
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How to Sign Up for NocNoc Ads Account

Sign Up
Email

myshop@email.com

Password

..........

You

First Name

Fill in first name (English)*

Last Name
Fillin last name (English)* ___

Seller ID
Fillin shop’s Seller ID*
(To list your products on NocNoc Ads)

Your Organization

Organization Name

Job Title

Website

Only 1 account is allowed per shop.

* Required Fields

Fillin shop’s email used for
Seller Center registration*

Fill in password*
No need to be the same with Seller
Center password

Fillin shop name (English)*

Fillin “Advertiser”

Fill in shop’s URL on NocNoc

Once completed, click this button to sign up.

Seller Education : 9



How to Log In to NocNoc Ads @

Welcome Back

Email

<«—— Fillin your shop’s email on Seller Center

Password

@ <—— Fillin your password from NocNoc Ads signhup

Once filled in, click this button to log in.

ﬁ Only 1 NocNoc Ads account is allowed per shop. l
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ee Where Can I Find My Seller ID?
oe0

B)NocNoc

*

B How to Find A Seller ID
.*“

[ HocNoc
Seller ID

OF/905718parea=pdp-sellerProfile-10798394

WELCOME TO Accurate Seller ID is mandatory for
ek srer | . .
(o migrating your products to

— NocNoc Ads. Please contact NocNoc

if you are unsure how to verify.

https:/ /www.nocnoc.com

Visit www.nocnoc.com Click on your Copy aSeller ID
and search for your shop shop profile from URL tab

The Seller ID will appear in the first number group on the URL tab.
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ee Product Onboarding Process

Once you’ve created your account, you
can close the window. NocNoc will
process the products onto NocNoc Ads
system by the next Thursday.

You’ll receive a notification via
registered email once your NocNoc
Ads account is ready.

t;w
]

You can top up right away
without waiting for the team to
process the products.
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How to Top Up
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ee How to Top Up

#1: Self Top-Up

No minimum top-up amount
Self top-up via NocNoc Ads
Payment Channels

o  Credit Card

o QR Promptpay

Credit usable instantly after top-up

#2: Quotation Top-Up

Minimum top-up amount at 85,000
Top up via Marketing Solution Team
15% fee applies to the top-up

(No fee until 30 NOV 2025)

Get your credit in 10 business days“

-

.
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How To Self-Top Up
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ee Method 1: Self-Top Up

Overiw Campaigns epr Setings |

Overview

Impressions Clicks

10 4

L Activity

1

IR

Balance: THB 1,000.00

Orders Total Sales Total Ad Spend

1 $8151.63 B8

Last 14 Days v

Active Campaigns 2 Total

21980 Cream 2

21981 Cream 3

View Rows 10 v

May 16,2025 -

May 16,2025 -

May 13 May 14 May 15 May 16 May 17 May 18 May 19 May 20

80 0 ) Serving

1 B1S163 15163 ) Serving

1. Select “Setting” menu
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ee Method 1:

Self-Top Up

NocNocAds

Overview Campaigns Reports ~Settings
Settings

Account

Manage personalinfo and change your password

Notifications

Adjust product notifications, email notifications and alerts

Balance: THB 0.00

;= - % &

Payments & Automatic Top Ups

Add funds to your account through secure payments

Invoices
View payment history and invoices

2. Select
Payment & Automatic Top Ups
to fill in payment information

Seller Education : 17




Credit Card Top Up (1/3)

‘ Left: Add New Card

Overview Campaigns Reports ~ Settings Balance: THB 0.00

Payments & Automatic Top-Ups

&~ Back to Settings

= New Payment Method O Automatic Top Ups

oD ES Ao

Fill in credit card number Card Number

-+ Manual Top Up

Name on Card

Fillin the name on the credit card
‘ a QRPromptPay | [l Credit/Debit Card

Expiry Date Security Code (CVC / CVV) A
'Add Funds Amount Fill in CVV

B

Fill in expiry date

Billing Address

Fillin billing address

Province / State

<—— Fillin province

F||.l in Clty Country Postal / Zip Code
<—— Fillin postal code

Select “Thailand” # clear
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Credit Card Top Up (2/3)

Overview Campaigns Reports Settings
Payments & Automatic Top-Ups

& Back to Settings

= New Payment Method

D=2 0 E S

Card Number
Name on Card
Expiry Date Security Code (CVC / CVV)
Billng Address.

Province / State

Country Postal / Zip Code

X Clear

Balance: THB 0.00

O Automatic Top Ups

/ Revert

-+ Manual Top Up

a QR PromptPay | S Credit/Debit Card

Select Payment Method

Selecta card Vv

Add Funds Amount

8 10

. Right: Top Up

Select “Credit/Debit Card” as payment

Select a credit card for top-up

Fillin CVV

Fill in top-up amount
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Credit Card Top Up (3/3)

Balance: THB 0.00

Overview Campaigns Reports ~Settings

Payments & Automatic Top-Ups

& Back to Settings

= New Payment Method O Automatic Top Ups

& E s

Card Number

/ Revert

-+ Manual Top Up

Name on Card

Expiry Date Security Code (CVC / CVV)
Select Payment Method cve/ew
Select acard v
Billng Address.
Add Funds Amount
8 10
city Province / State
Country Postal / Zip Code

X Clear

{_

. Set Auto-Top Up

Toggle on to activate credit card auto top-up.

Select a credit card

for top-up
O Automatic Top Ups
Select Payment Method @
Selectacard Vv
Top-Up Threshold @ Top-Up Amount @ Fill in the

e o e o < top-up amount.

/ Revert
Fill in the minimum credit balance that
will trigger auto top-up.
Example:
- If you set the threshold to 5 credits.

- The system will automatically top up
when your balance drops to 5.

Seller Education : 20



QR Promptpay Top Up (1/3)

Overview Campaigns Reports ~Settings. Balance: THB 0.00

Payments & Automatic Top-Ups

& Back to Settings

= New Payment Method O Automatic Top Ups

A Revert

Select QR PromptPay

Card Number

=+ Manual Top Up

Name on Card
8 cxromee | B cosuventcra Fillin top-up amount

Expiry Date Security Code (CVC / CVV)

‘Add Funds Amount
8 10

Biling Address

Province / State

Country Postal / Zip Code
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QR Promptpay Top Up (2/3) @

Check your registered E-mail address

7 NocNoc Pay with PromptPay /

Wallet Top-Up Email @gmail.com

THB 10.00

Payment method

[Prompt |3}

PromptPay is supported by bank apps and payment
apps such as KBank, SCB, Bangkok Bank, Krunthai
Bank and Krungsri.

Select “Generate QR P w
coder .

System will send invoice to your
registered E-mail or you can
download your ads top up invoice
by clicking Setting > Invoices

Seller Education : 22



QR Promptpay Top Up (3/3

@ NocNoc Pay with PromptPay

Wallet Top-Up Emall

THB 10.00 X

Scan with your bank app
or payment app

@gmail.com
i

ay

pported by bank apps and payment
fank, SCB, Bangkok Bank, Krunthai
sri.

|be shown a QR code to scan using
abile banking app.

W Copy link for sharing

Processing...

ibystripe | Terms Privacy

To pay, scan QR Code appeared

on the screen.

Seller Education : 23



How To Top Up via Quotation
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Method 2: How to Top Up via Quotation (1/1) @

e Minimum top-up amount at B5,000.
Email Marketing Solution Team:

K. Fai: kamonwan.su@nocnoc.com

K. Pat: piyapat@nocnoc.com

K. Petch: pichayasinee.a@nocnoc.com
K. Pan: Worapicha.p@nocnoc.com

e Credit will be added to your account within 10 business days.

e Quotation top-up is subject to a 15% fee of the top-up amount.
(Special offer! No fee until 30 NOV 2025.)

Seller Education : 25
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ee How to Check Ad Credits

Remaining ad credits will be displayed here.

# Create Campaign

Overview Campaigns Reports ~Settings

Balance: THB 1,000.00

Overview

Impressions Clicks Orders Total Sales Total Ad Spend

10 4 1 $151.63 B8

|_ Activity Last 14 Days v

1

May 7 May 8 May 10 May 11 May 12 May 13 May 14 May 15 May 16 May 17 May 18 May 19 May 20

Active Campaigns 2 Total

21980 Cream 2 May 16,2025 - 80 0 »Ongoing
21981 Cream 3 May 16,2025 - B15163 15163 ) Ongoing

View Rows 10 v
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How To Download
Top Up Invoices
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ee Download Top Up Invoices

NocNocAds

Overview Campaigns Reports ~Settings
Settings

Account

Manage personalinfo and change your password

Notifications

Adjust product notifications, email notifications and alerts

Payments & Automatic Top Ups

Add funds to your account through secure payments

Balance: THB 0.00

Invoices
View payment history and invoices

Click Invoices
To check invoice history and to
download invoices.
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How to Create
a Campaign
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How to Create a Campaign (1/8)

.I Create Campaign | ?

Overview Campaigns Reports Settings Balance: THB 1,000.00
Overview

Impressions Clicks Orders Total Sales CVR Total Ad Spend

10 4 1 $151.63 25% B8

|_ Activity Last 14 Days v

1. Click “Create Campaign”

May 9 10 May 11 ay 1 May 14 5 May 16 May 17 May 18 May 19

Active Campaigns 2 Total

21980 Cream 2 May 16,2025 - B0 Ongoing

21981 Cream 3 May 16,2025 - 815163 15163 Ongoing

View Rows 10 v
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How to Create a Campaign (2/8) @

[ nosnocnr oo SR

Overview Campaigns Reports  Settings Balance: THB1,000.00

2. Name your campaign. Use clear
and simple names for best tracking

Z Searc A
al L) - EX. 6.6 ds —_ —

|, Budget & Performance

Step 1 Define Your Campaign

3. Set your campaign budget

Dally Budget @ Campaign Budget @

] 100 8 20000

" \:

%/You have the option to set a
daily budget, an entire campaign
budget, or both.

Your ads will stop running when
either budget limit is reached.
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How to Create a Campaign (3/8)

r ™)
4. Schedule Ad run time:

[B) NocNocads o 9. 2 - Run Continuously = Run ads

veniow Campaigns Raprs Stings continuously without a set end date

for the campaign.
sl | Rellre unComesan a - Set Start and End Date = Run ads

according to a specified start and

7 Search_6.6_2025 end date

[l. Budget & Performance

Step1  Define Your Campaign
Daily Budget @ Campaign Budget @

§ | 100 $. | 20000 4 Search 662025

. Budget & Performance

Schedule

LIV Set Start and End Date

5. Select “Continue” to proceed

\ J
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How to Create a Campaign (4/8) @

. NocNocAds o Q. (2]
i B e B e o 00000 6. Fill in Cost Per Click: CPC

S8t Hip Your Placements . “G 7. Click Select to confirm your

bidding price (once clicked, it will

show as “Selected”)
Search Result Page Product Cost per Click THB 1.00 THB 20

1 8. Click Continue to proceed to next

Fill in amount you're willing to bid for each ad step
click.

Recommended Bid

Electrical Appliances I

The bid price (CPC) will be set at the

a. Ads Placement: on search result page Furniture 15 THB campalgn level. TTo bid each SKU at
) different price, we suggest creating

b. Ad Type: product model/type Electronic and Lifestyle individual campaigns for each SKU.

c. Cost per Click (CPC): budget will be 5THB

reduced for each click received. - Bathroom and Kitchen Products oTHE

d. Bid Floor: Minimum Cost per Click

More CPC recommendation
Seller Education : 33


https://docs.google.com/spreadsheets/d/1xsmwbNJo7ai_sZpveBU4rpnVP4h5fFx2-9zGBxc0NHE/edit?usp=sharing

How to Create a Campaign (5/8)

(3] roctecnas . % 3

Overview Campaigns Reports Settings Balance: THB 1,000.00

Step2  Promoted Products ¢ Back to Campaign Definition

Add Products

Browse the catalog and select products you want to promote.

Q Browse Products

9. Click Browse Products
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How to Create a Campaign (6/8)

To search for
product, select the
search method as

“ ” “ ” ,CAd‘
Text” or “SKU”,

then fill in the Search Products

product name or

Search By

SKU no. sku | Upc

Selected P

= .

dyson Table for automate test 00001

12002834 12002834

dyson assembly/installation_required Aconatic uafiafioufl 3u1m 12000 BTU Portable Air Conditioner {u A...

12006711 12006711 dyson

dyson CK-782: SKU 2

12009556 12009556

dyson sphinx air con black
12014838 12014838 dyson
Click “Next” to view
products on next
page.

:
A

o D

1-10 Next )

h Remove

dyson CK-782: SKU 2

7 brand

1 s om Upe
12009556 ' 12000556 L dyson

10. Select products to add to the
ad campaign.

Q

You can include out-of-stock products in
your ad campaign but they will not be
displayed on the Search Result Page and
your ad budget will not be charged for
those products.

Once you refill the stock, the ad will resume
displaying.
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How to Create a Campaign (7/8)

[&) NoeNocads [ crestcampoion. JRCI SREY

Overview Campaigns Reports Settings Balance: THB 1,000.00

Step2  Promoted Products & Backtoca

To add more product to
campaign, select

“Browse Products” Add Products

Browse the catalog and select products you want to promote.

Q Browse Products

Selected Products

‘ ) dvson New Product For Demo 211123 Red

da § Remove
: ) 12004837 12004837

‘ g cvson [EN] Roboroc fususigadugiiu Q Revo MaxV sesiszina TuTas lmisgmumisuiuuivsdeseniszAll-In-One 29

L B Remove
A 12006603 12006603 dyson

11. Recheck your selected products
12. Click “Continue” to proceed

To remove product
from campaign,
select “Remove”
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How to Create a Campaign (8/8)

... SR

Campaigns Reports ~Settings Balance: THB 1,000.00

Step3  Confirmation ¢ Backto Pro‘ a

Campaign Details

Name Start Date
Search_6.6_2025 June 1, 2025

Daily Budget End Date
THB 100.00 June 30, 2025

Campaign Budget
None

I! Placements

Search Result Page Product Cost per Click THB100  THE20.00

n Products

dyson New Product For Demo 211123 Red

“
|

Aa

12004837 12004837

..‘ dyson [EN] Roboroc vusugaidugiy Q Revo MaxV dvadssna TuTad ImisgaumibuivurivandesniozAll-in-One 29

{
L T 12008603 ayson

13. Click Submit to create
campaign

a. Campaign duration and budget

b. Bidding price detail

c. Product list for this ad campaign

Seller Education : 37
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How to Track
Performance
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How to Track Performance

You can view result at 3 sections:

‘ Section 1: Home Page (Overview)

.NecNocAds ? Q- @ . ...
B ot ot . View result definition on

Overview Eage 42

Impressions Clicks CTR Orders Total Sales CVR Total Ad Spend ROAS

[ [¢] 0% o B0 0% B0 4]

Campaign Status Definition
|il: Activity Last 14 Days v

- « Upcoming, Campaigns awaiting start date
cive Curpase s - §1Gngoing Active campaigns
22084 Search_6.6.2025 Jun1,2025 Jun 30, 2025 B0 0 0 B0 80 0 80

Paused Temporarily stopped campaigns

22085 oo AGSENIMONIMAY iy 25,2005 - 80 0 0 0 80 0 80
22086 SuperSales_MAY2025 May 23,2025 - 80 0 0 80 80 0 80
22087 MidvearSales MAY2025 May 23,2025 May 23,2025 80 0 0 80 80 0 80

~ Ended Ended campaigns

View Rows 10 v/
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How to Track Performance

‘ Section 2: All Campaign Page

B rocrocn ¢ %@

Balance: THB1,000.00

feports  Settings.

Clicks CTR Orders Total Sales CVR Total Ad Spend ROAS

0 B0 0% B0 0

Impressidhs

Click “Campaigns” to
go to all campaign
page

May10  May1t May12  May13  Mayte  May1s  Mayle  Mayl7  May18  May19  May20  May21 May22  May2s

Active Campaigns < Tots!

Name End Date

22084 Search 66.2025 an1,2025  Jun 30,2025 80 o o 0 80 o 80 0+ Upcoming
22085 SearchAdsEndMonth MAY o) 23,2005 - 80 o o 80 80 o 80 0 »Ongoing
22086 SuperSales MAY2025 May 23,2025 - 80 o ) 80 80 0 80 0 Paused
22087 MidYearSales MAY2025 My 23,2025 May 23,2025 80 o 0 80 80 0 80 0 Ended

View Rows 10 v/

NocNocAds

0%

Balance: THB1,000.00

Total Ad Spend ROAS

B0 0

Last 14 Days

Campaigns

Impressions Clicks
0 0
|1l Activity

®

s

.

Moo eyt ey

Campaigns 4 Total

22084 Search 66.2025
Search Ads End Month_MAY

22085 000

22086 SuperSales MAY2025

22087 MicYearSales MAY2025

View Rows 10 v

May 3

Jun1,2025

May 23,2025

May 23,2025

May 23,2025

May 14

Jun 30,2025

May 23,2025

May 20 May 21 Mey22 May 23

° 80 0 e Upcoming
° 80 o »Ongoing
° 80 ° Paused
° 80 0 v Ended
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How to Track Performance

‘ Section 3: Individual Campaign Page

. NocNocAds

Overview Campaigns Reports ~ Settings

Create Campaign Y

e 3@

Balance: THB 1,000.00

Overview
Impressions Clicks CTR Orders Total Sales CVR Total Ad Spend ROAS
0 0 0% 0 0% BO 0
Last 14 Days v
®
500
Moyl  Mayll  Mayz  May13s  Mayl4  Mayls  Mayls  Mayi7  Mayls  May9  May20  May2l  May22  May2s
Active Campaigns 4 Total d Q
D Name Start D End Date coong ™" Clicks M cPC O
I 22084 sesen.56.2025 s sz 80 o 0 @ o euom I
22085 Seoch AdS EndMONILMAY 1oy 55 2025 - o 80 80 0 80 0 »Ongoing
22086 SuperSales MAY2025 May 23, 2025 80 o 80 80 0 80 0 Paused
22087 MidYearSales MAY2025 May 23,2025 80 o 80 80 0 80 0 v Ended

Click on “campaign” to
view result

NocNocAds

Overview Campaigns Reports  Setngs.

Search Ads End Month_MAY 2025

€ Back to Overview

Campaign Budget

(... IO

11 Pause Campaign

Balance: THB1,000.00

</ Finish Campaign

Ad Spend Today Status
(2 2,000 BO Serving
Impressions. Clicks Avg.CPC CTR Orders Total Sales CVR Total Ad Spend ROAS
2 0 B0 0% 0 B0 0% B0 0

|LL: Activity Lost14Days v

ans  ame  an7  ams  wms Wm0 et dez Mnm WeW a5 ante  wam

[ Placements 17otal Q

Pla - nd I i rd

way 23,

Swpop 2 Costpercick 4 815 o 8 2 o o s 0 Servng

View Rows 5

W Products 3 ol Q

Spend  Impr. c o Sues  ROAS

dyson TestProduct Boom EN update
1 v2008830
dyson Autobot-ifaddninemu 21112023-422718 S0cm.

o o o w0 o o o »orgong
1 12008860
dyson sway froe stippiog -0

™ 2 o w0 o a0 o »ongong

This page will only show result for your selected campaign.
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How to Track Performance

Result Type Definition

Impressions The number of times or views your ad is displayed to users.
Clicks The number of clicks on your advertised products
Click-Through Rate (CTR) The percentage of people who see an ad and then click on it.

Calculated by: (Number of clicks + Number of impressions) x 100
- This metric is used to indicate whether the ad is relevant and appealing to the audience.

Cost per Click (CPC) The amount a seller pays each time someone clicks on the ad.
Terms and
Definitions Order The number of successful (paid) orders.

Total Sales Total revenue generated from advertising.

%Conversion Rate The percentage of complete purchase made after clicking on an ad

Calculated by: (Number of paid orders + Number of clicks) x 100

Ad Spend Total budget used per an ad campaign

ROAS Return on Ad Spend or the revenue generated for every baht spent on advertising
Calculated by: Total revenue generated from advertising + Total budget used per an ad campaign
- For example: ROAS = 3 means for every 1 Baht spent on ads, you earned 3 Baht in revenue.
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How to Optimize
Ad Strategy

Seller Education : 43



How to Optimize Ad Strategy

‘ Individual Campaign Page Go to the campaign page you wish to refine its strategy.

Overview Campaigns Reports  Setlings.

Balance: THB1,000.00

[ oovocns ¢ . @

Search Ads End Month_MAY 2025

Overview Campaigns Reports  Settings Balance: THE1,000.00
¢ Backto Overvew I Pausa Campaign / Fiish Campaign
Overview
Campaign Budget Ad Spend Today Status
Impressions Clicks cTR Orders Total Sales CVR Total Ad Spend ROAS 2 $2,000 B0 Serving
0 0 0% 0 BO 0% BO 0
Impressions Ciicks Avg. cPC ot Orders Total Sales o Total Ad Spend RoAs
2 ] BO 0% o BO 0% BO 0
|1L: Activity Last 14 Days v
K [il: Activity Last 14 Days v
50
o
May10  Mayl  Mayiz  May13  Mayls  Mayls  Mayls  Mayl7  Mayls  Maylo  May20  May2l  Mayze  May2s o
. ans  ms  an7  dms  aes e aen  am2  am3 dmt das dne e ante
Active Campaigns 4 Total arch. Q LI Placements 1 7o Q
22084 Search 66,2025 12025 Jun 30,2025 80 3 o 80 80 3 80 0 e Upcoming
Viewhows 5 v
22085 Seoch AdS EndMONILMAY. 1oy 55 2025 - 0 o 80 80 0 80 0 b Sening
Products s 1o Q
22086 SuperSales MAY2025 80 0 o 80 80 0 80 0 Paused W Froducts azas,
5 3 o #0 80 0 80 0 v Complete ayson Tt Product Boom EN update
0 o o w0 o o 0 o b sevng
Click on “campaign” to enter
dyson Autobot-riévinm 2112023-422718 S0cm.
't " & o o s o o 8 0 ¥ sering
its page.
ayson away reeshipping -en
0 2 o s o o 0 o b savg
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How to Optimize Ad Strategy

NocNocAds

Overview Campaigns Reports ~ Settings

—— > Search Ads End Month_MAY 2025

Change campaign name

< Backto All Campaigns

Fillin your budget —

Impressions Clicks. cTR Orders
Update Budget x | a i o% 8
Daily Budget @ Campaign Budget @
. Activi
8 o 8 2000 L aetivty
<

50

c - Click to pause the campaign

§ i - Click to end the campaign
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How to Download
Reports
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How to Download Reports (1/5)

e D
[0 eeemnt o @ (2 1. Click “Reports” button
Statistics Report 2. Select the report type based on
the information you want to view
Report Type Period Meaaniraen
Dates
LasttaDays v Report Type

Filter (Optional)

Overview A

Zones (all) Campaigns (all)  Ad Items (all)

Select this option
L for overview results

Overview
Select this option for

L— individual campaign
results

Campaign <

Ad Item Select this option
“— forindividual ad

SKU results
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How to Download Reports (2/5)

. NocNocAds

Overview Campaigns Reports Settings
Statistics Report

Period

Daily v

Dates

Last 14 Days v

Filter (Optional)

Zones (all) Campaigns (all)  Ad Items (all)

# Create Campaign 2 Q, @

Balance: THB 1,000.00

|il: Generate Report

3. Select the data frequency based
on the information you want to view

Period

Daily ~

Daily

Monthly

Yearly

N

Select this option

+—fordaily results

Select this option for
monthly results

¥~ Select this option for
yearly results
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How to Download Reports (3/5)

4. Select period based on the
information you want to view

[ rosnocner . 9. @

Commonly Used Periods

Overview Campaigns Reports Settings Balance: THB 1,000.00 Dates
L Last14Days A Custom period from
Statistics Report ,— calendar
Custom
l«—— Toda
Report Type Period Today y
Overview Vv Daily v Yesterday — Yesterday
Last 24 Hours
petes This Week
Last 14 Days
Last Week
Filter (Optional) \ y

Zones (all)  Campaigns (all)  Ad Items (all)

How to Set A Custom Period From Calendar

Dates

Click to go to the next

Custom ~ Asia/Bangkok v “Month”
on
YYYY-MM-DD .
/ Click to go to the

«l< | Jun 2025 | » lge——Tr I 5 > next “Year”

Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa

25 26 27 28 29 30 3 20 % 1+ 2 3 4 5 Select the start
12 3 4 5 8 7 6 7 8 9 W # 2 date and end
I T date for the

# 18 ¥ B 19 20 2 20 2t 2 20 24 25 26 results

22 23 24 25 26 27 2 27 26 20 3% H 1 2

20 3 1 2 3 4 5 3 4 5 6 7 8 9
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How to Download Reports (4/5)

[ oo . & @

Sl Cumeais R Sy Boance: 8100000 5. Select filter type based on the
information you want to view.

Statistics Report

Report Type Period |:l: Generate Report

Overview v Daily v

Zones (all) | Campaigns (all) | Ad Items (all)

Dates

Last 14 Days v

Filter (Optional)

Zones (all)  Campaigns (all)  Ad Items (all)

Filter by ad Filter by Filter by ad
placement campaign SKU

*If you want to view all results,

you can skip filter selection.

Seller Education : 50



How to Download Reports (4/5) @

‘ Filter Type: Filter by Campaign

Zones (all) | Campaigns (all) lAd Items (all @Select ﬁltel’ type: “Campaigns’,

Find a campaign...

| 22085 - Search Ads End Month_MAY 2025 | 1—@ Select the desired filters
22086 - SuperSales_MAY2025
\
|

22087 - MidYearSales_MAY2025 *You can select multiple filters within
each filter type and select more than 1

filter type at a time.

22084 - Search_6.6_2025

Example: When selecting more than 1 filter in each filter type. Example: When selecting more than 1 filter type.
Zones (all  Campaigns (2)  Ad Items (all) Zone N
22084 - Search_6.6.2025 X 22086 - Su| es_MAY2025 X -
22085 - Search Ads End Month_MAY 2025 22087 - MidYearSales_MAY2025 X =1
‘\ \ Selected filter count will
Click “X” to \ Selected filter will be Ef displayed next to each
remove the filter displayed here. ter type.
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How to Download Reports (5/5)

NocNocAds

Overview Campaigns Reports ~ Settings

Statistics Report

Report Type period
Campaign v | | Daily v

Dates
Custom v
June 1, 2025 — June 5, 2025 L]

Filter (Optional)

Zones (all)  Campaigns (1) Ad Items (all)

22084 - Search 6.6.2025 %

NocNocAds

Overview Campaigns Reports ~ Settings

[ ... LS

Balance: THB 1,000.00

Statistics Report
Report Type Period
L Generate Report Campaign v | | Daily v
Dates
Custom v

Select “Generate T

Fiter (Optional)

Report” to create report

22084 - Search 662025 %

The results wilt be
displayed below.

® Create Campaign

Balance: THB 1,000.00

[l Generate Report

Click “Download CSV” to
download the report.

Campaigns un1, 2025 — Jun 5, 2025 [AsialBangkok]

22084 - Search_6.6_2025 > rotal

View Rows 15 v

Date A
June 2, 2025 3
June 4, 2025 4
Total 7

v, Download CSV

0% 0%
0% 0%
0% 0%
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How to Download Reports (Example) @

#1 Example

# Create Campai 2

.NocNocAds Q. @
Overview Campaigns HuLm Settings Balance: THB 1,000.00 Set up Report Format
Statistics Report
a) Report Type: Overview
C b) Data Frequency: Monthly
c) Period: Custom > May - Jun 2025
Overview - [ |

S ———————— + d) Filters: None (View all results)

A Adiitier  Terms of Service | Privacy Policy
Seller Education : 53




How to Download Reports (Example) @

#2 Example
. NocNocAds # creaecampaon G S
tatistios Repor Set Up Report Format
,,,,,, a) Report Type: Individual Campaign

b) Data Frequency: Daily

c) Period: Custom > Suf 1 Jun - 5 Jun 2025

Campaigns e, zoes - n, 2015 arc . oouness o5y *Dates with 0 results will not be shown on the list.
e 22084 - Search_6.6_2025  rotal
Q - N e - - d) Filters: View only campaign:
e ‘Search_6.6_2025"
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How to Download Reports (Example) @

#3 Example

== Set Up Report Format
m— a) Report Type: Individual SKU ad
o R b) Data Frequency: Yearly

c) Period: Custom > Year 2025

nnnnn

= T T S d) Filters: View data only for SKUs in ad

placement: “Search Result Page”

.....

dyson Test Product Boom EN update 1 7ot/

Seller Education : 55




Q Education Center

Seller Education Center

A hub of essential knowledge
for NocNoc Sellers

What Will You Get?
& Free seller upskilling courses
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Contact Us

NocNoc Academy

NocNoc Seller App
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anisaonsidudssud =0

BINocNoc
ACADEMY

NocNoc Academ
1.7K like: 2K f

unaTNEIET Suianilwaslnsiq dwsudansuacy
%8 NocNoc

Wb Liked & Visit Group

Posts  About  Photos  Videos  More v

Details

@ Page - E-commerce website

@ https://www.youtube.com/@NocNocAcademy and
1other link

& Not yet rated (1 Review)

== See NocNoc Academy's About Info
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For any inquiries or further

assistance, please contact:

@nocnocseller




